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Introduction
The present Deliverable is inserted in Task 6.2 “T6.2 Communication to the general public”.
The task foreseen the development of:

● The project visual identity and the project website, including a restricted internal area
where to share information and documents among the project partners.

● The management of main social media accounts (Twitter, Facebook, ResearchGate,
Youtube).

● A half-yearly newsletter that will serve as an ongoing communication tool of the
project outcomes.

● A press release and one popular article per country aiming at a wide diffusion of
project results, in the countries where the study sites of the project are located, in
local, regional and national newspapers and magazines.

D6.2.1 will develop the “Website and social media accounts and communication and
dissemination material”. The report is organized with the description of the construction of
the project visual identity first, while all the single outputs are shown afterwards.

Project visual identity
The consultant OnProjects (https://www.onprojects.es/) was recruited to build the project
visual identity and the website, according to PRIMA Consortium and Italian National
regulation for public tenders.
As a first step of the procedure, a poll was launched to decide the project logo concept. The
concept was further developed to elaborate the visual identity. Three alternatives were
proposed (Figures 1, 2, 3).

Figure 1. AG-WaMED logo concept 1

https://www.onprojects.es/
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Figure 2. AG-WaMED logo concept 2

Figure 3. AG-WaMED logo concept 3

After the end of the poll, concept number 2 was selected for further development and the
strategy was finalized.
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Project logo
The project logo was realized starting from the Concept #2. The following versions are
reported in the deliverable to exemplify the various options provided by the consultant
(Figures 4, 5, 6).

Figure 4. AG-WaMED Logo with official lettering.

Figure 5. AG-WaMED Logo - dark blue version.

Figure 6. AG-WaMED Logo - green background version with vertical arrangement.

Project visual identity report
The project visual identity manual (AG-WaMED brand guidelines) is provided in ANNEX 1.
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Project website
Following the identity report, the website https://agwamed.eu/ was created (Figure 7).

Figure 7. AG-WaMED Website - screenshot.

Project dissemination material
The project roll-up (ANNEX 2) and the official poster (ANNEX 3) are reported in the
annexes.

Project social media accounts
Project social media accounts were activated, as follows:

● Facebook: https://www.facebook.com/profile.php?id=100090754914108
● Twitter: https://twitter.com/AgWamed
● YouTube: https://www.youtube.com/channel/UCXCbDSwEHtxjTyUFq1NJ9qA

Deviations from the original planning
The deliverable was delayed due to the administrative procedures needed to activate the
AG-WaMED project grant, signing the contract with the Italian funding agency, and recruiting
the consultant following the legal procedures for UNIFI.
The ResearchGate project account was not created since ResearchGate platform
deactivated the “project” function1.

1 https://www.researchgate.net/researchgate-updates/retiring-projects
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